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Pursuing perfection
Ads promise better sex through surgery, but critics say it exploits female insecurities
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"Feel feminine again," promises a full-page ad for urogynecologist Dr. John Miklos.

The ad depicts a naked woman, arms crossed over her breasts, her genitals tastefully covered by a white
Cala lily. Her curves frame the pitch.

"We all want to look and feel vibrant, youthful and beautiful. However, our faces are just the beginning ­
even the most private parts of our body can affect our self-confidence and body image."

. Uh-oh. Now what's wrong with us?

First, our breasts weren't big enough and our bottoms were too flat.

Then our teeth were too crooked, our hair too gray, our tummies too flabby, and the wrinkles on our skin
made us look old.

Botox, liposuction and plastic surgery promised women perfection and the chance to turn back the clock.

Guess what's next?

Our vaginas.

And men thought the worst question out there was, "Do these jeans make me look fat?"

The Atlanta-based Miklos and his colleague, Dr. Robert Moore, are part of a growing number of surgeons
across the country performing nips and tucks on female genitals.

"Women want to be tight," said Miklos, whose ads promoting tighter vaginas and more confidence are
splashed all over upscale magazines and the Internet.

These procedures once were performed primarily on women who suffered incontinence, tears from birth
traumas or painful abnormalities. But doctors claim that more and more patients ask for the surgery solely
for cosmetic reasons.

Why? Women believe what some doctors are saying: Tighter vaginas will increase their sexual satisfaction
and improve their quality of life.

Not all surgeons have bought into the trend.

"It's totally a gimmick," said Dr. Mark Walters, head of urogynecology at the Cleveland Clinic. "All they've
done is repackaged existing gynecological operations that have been in practice for over a hundred years,
given them new names and charged their patients more money for them."

Miklos down played that criticism. "It's human nature to criticize what someone else is doing, especially if
what they're doing is something" that is innovative, he said.
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